
MIZANUR RAHMAN
E-COMMERCE OPERATIONS & DIGITAL MARKETING SPECIALIST
Dhaka, Bangladesh | +880 1783 537322 | mizanur.moni88@gmail.com
linkedin.com/in/mizanur-rahman-moni/

PROFESSIONAL SUMMARY

E-commerce and digital marketing professional with 4+ years of experience across Daraz (Alibaba Group), PRAN-RFL Group
and independent digital projects. Experienced in multi-market campaign execution, homepage operations, analytics, UAT and
cross-functional coordination. Supported 20-35% traffic growth during major campaigns and improved homepage CTR by up to
14%. Hands-on experience with WordPress, WooCommerce, Shopify and digital advertising.

CORE SKILLS

E-commerce operations | Campaign execution | Website operations | GA4 | Google Tag Manager | Looker Studio | WordPress |
WooCommerce | Shopify | Meta and Google Ads | UAT | Conversion optimization

PROFESSIONAL EXPERIENCE

Assistant Manager - Marketing Operations | Jun 2026 - Present

PRAN-RFL Group (Othoba.com)

• Plan and execute digital marketing campaigns across Meta, Google and TikTok.

• Coordinate email and SMS marketing, including scheduling and performance tracking.

• Collaborate with UI/UX, commercial and technology teams to improve customer experience.

• Coordinate promotional calendars, homepage operations and campaign launches; monitor traffic, CTR, conversion and
engagement.

Senior Associate - User Product & Operations | Apr 2024 - Jun 2026

Daraz (Alibaba Group)

• Coordinated major 11.11 and 12.12 campaigns across five markets, contributing to 20-35% traffic growth.

• Led UAT for app features and usability improvements, helping reduce post-launch issues by 25-40%.

• Analyzed user behavior and optimized app placements, increasing engagement by 12-18%.

• Planned category campaigns and coordinated regional teams on timelines, assets and launches.

• Improved campaign SOPs and playbooks, increasing operational efficiency by 15-20%.

Onsite Executive - Traffic Operations | Sep 2022 - Mar 2024

Daraz Bangladesh (Alibaba Group)

• Managed homepage placements and created landing pages for major campaigns and flash sales.

• Improved homepage CTR by 8-14% and engagement by 10-18% through placement and layout optimization.

• Coordinated commercial, creative and technology teams to reduce campaign content issues.

• Monitored DAU, CTR, GMV and conversion metrics using analytics and CMS tools.

IT Manager | Feb 2022 - Aug 2022

Seleno Group

• Managed company website, social channels, hosting and business email systems.

• Executed Meta and Google Ads campaigns and monitored cost-per-lead performance.

Trainee QA Engineer | Aug 2021 - Jan 2022

VCube Soft and Tech

• Tested 3D mapping and virtual-tour platforms, documented defects and reviewed visual assets.

ADDITIONAL PROJECT EXPERIENCE

Shopsquare & DCC Online | Independent e-commerce projects

Managed WordPress and WooCommerce website operations, product management, analytics setup and digital advertising.
Additional hands-on Shopify experience.

Suvargrama Amusement Park & Resort | Website and Digital Marketing

Built the website and managed social media and paid media activities.



EDUCATION

B.Sc. in Computer Science & Engineering | Southeast University | 2021

LANGUAGES

Bangla (native) | English (professional working proficiency)



